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N.B.: All questions are compulsory.

Q.1  Answer the following question in about 150-200 words: 10
A) “Marketing is the foundation of Business” in the light of this statement, explain the
importance of Marketing.
OR
B) What is relationship marketing? Explain its need in Business.

Q.2 Answer the following guestion in about 150-200 words: 10
A) What is Marketing Research? Discuss its importance.
OR
B) What is meant by Market Segmentation? What are the criteria of successful Market
Segmentation?

Q.3  Answer the following question in about 150-200 words: 10
A) What do you mean by Product Policy? State its objectives.
OR
B) What is Branding? Discuss the characteristics & significance of Branding.

Q.4  Answer the following question in about 150-200 words: 10
A) ‘Advertising is a multi-purpose activity’, comment. Discuss the objectives of
advertising.
OR
B) What do you mean by Services Marketing? Explain the characteristics of Services
Marketing.

Q.5 Answer the following questions in about 75-100 words. (Any Two) 08
A) Explain the scope of Marketing.
B) What do you understand by the term ‘Positioning” in Marketing?
C) Give the difference between New Concept & Old Concept of Marketing.



Q.6

Q.8

Q.9

Answer the following questions in about 75-100 words. (Any Two)
A) What is meant by 4Ps (Four Ps) in Marketing.

B) Write a short note on strategies for Market Segmentation.

C) Explain the strategies for selecting a target market.

Answer the following questions in about 75-100 words. (Any Two)
A) Explain the objectives of Pricing.

B) Write the advantages of Cost Based Pricing Method.

C) Write the functions of Channel Distribution.

Answer the following questions in about 75-100 words. (Any Two)
A) Explain the Ethics in advertising.

B) What is public relations? Describe its various tools.

C) Write types of outdoor media.

Answer the following questions in about 3 to 4 sentences.
A) Define Global Marketing.

B) Explain the importance of new Product Development.
C) Explain the importance of Wholesale Market.

D) Discuss how television can be a powerful tool for brand awareness.

*k*k

08

08

08

08



B GSCN/W-2019/SEM-I/MCC 1.4

Time: 3 Hours

Shiksha Mandal, Wardha’s

G. S. College of Commerce & Economics, Nagpur

An Autonomous Institution
(Affiliated to Rashtrasant Tukadoji Maharaj Nagpur University)

First Semester Master of Commerce Examination (CBCS)

MARKETING MANAGEMENT
(MCC 1.4)

Maximum Marks: 80

'K RS

U4R.

U4 3.

Ud %.

U4

RIS A8
T 94 Uy ffard eirga.
WTelTe T 3TR Q4o - 00 eaTd [rgl .

31) AU TaqrTET Uy 3ig”, &1 fauTeR YT crent IO fauuHr dgd Wy

.
fdrar
§) gd¢ fauur U 10?2 TaaamEe dr TaRgdhdl Wy 6,

GreiTel U4 TR QUo - 00 VeI forgl.
31) faUUr =Me WS H1? AT T8 ¥ D,
fohar
§) IR faHTFdH 0T FeUTS HTI? T SR fAHTA BRI 3TaRdd dd ¥
h.

WTelTd UYT FTR Q4o - Yoo RTegTd fergT.

37) IATG TISHT TGS HIA? AT 320 31U Agd WY B
fdar

) Sf0ST U B2 SfugTn afkreh aaf B,

Qe I 3R QUo - Y00 Teard fergr.

3f) "SITeRId U 98- Heil iR feuuft w1 g shfeRidi=an Sexarh =@t &,

fdar
§) TaT fauuHE U H1? Ja1 [AuET Ak fawre &,

[ T IR vY - 200 TeaTd foTal. (@I0Ids! &)

31) fauurARh T favre &,

§) fauur R a1 eqTaRET STUU S Srfaiy gidr?
&) fauurHT=AT ST 310 A+ Yheq"reie 3iak TF .

3

10

10

10

10

08



U4 &

UH .

Ud ¢.

LAY

WA 9T ITR bY4-200 Ysald feTeT. (@BIUIdE! g)
3) fauuHr TR oY (4 Ps) WU H1a?

§) SoR fayTeHeR feur forar,

%) Ads® TEETIR T Hga-dl WY .

Ted T IR y-200 VeTd TgT. (@I0Ida! &)
31) forra FeRume 3521 WP H.

§) =g AYiRd 4o Ugd W frgr.

%) faaRT Saed H ferg.

QT Ui SR wy4-200 Tsard forgl. (®Ivids! gIF)

§) SIS U H1a? I fafay dame guie &,

%) dTeI ATHH UHR foigl,

QTATd Ui IR 3-8 aradid foigl.

31) SITfdes fagorHTer aRyTiRd .
§) T4 AT [APRI Hed WY B
%) B FIORT Hged WY .

3) Toifgol § STRe G ad UHTA! HIsTH B 3iTg? &Y Hel =] .

*k%

08

08

08

08



R GSCN/W-2019/SEM-I/MCC 1.4

Shiksha Mandal, Wardha’s

G. S. College of Commerce & Economics, Nagpur

An Autonomous Institution
(Affiliated to Rashtrasant Tukadoji Maharaj Nagpur University)

First Semester Master of Commerce Examination (CBCS)

MARKETING MANAGEMENT
(MCC 1.4)

Time: 3 Hours Maximum Marks: 80

U4 R

4.

U4 3.

Ud %.

fedl wregy
g Tt uy sifard g
ARTIRIT % BT IR Quo T 00 Yegl H farRay| 10
3f) "fauuH SgguT @ g1 §", 39 B IR UHIR STei 3R fJuuH & Hed Wy
ffom|
3T
) ey fAUUH T o7 3N B2 AT § B! HTTIhdT B WY B

FafeRad U% T IR (4o A 00 sal H frRaTy 10
3f) fauuM S T 82 9% Hed &I Wy fhfom|

AHYdl
§) ToIR faufaas<or & &1 31 82 hd IR faHaddRuT & SID dd DI

87

fAafeifed Uy &1 IR Quo T o0 sg! | ferfay| 10
3) IATS TISHT F T 3T 8?7 IYb e U HEd D! =i [pforT|

3T
§) S0 q 1 3T 82 §1US i fawdrsit o1 =i fufom|

fAafrRad Us &1 IR Quo o0 Wedl | frlay| 10
31) "faAU U ag-smamft Fcft § | fewoht fsfom aut sue 3= &1 Tt
fofory|
31yt

&) JaT fAuuE I 1 3= 87 A1 AU &) faRiwarsht o1 fawre feim|



Oy u. FofaRad usl & IR oy T Qoo Meq) # fafaw: (@i ot 2N

U4 &

UH .

Ud C.

K Y

31) fauu ot e fawre fpfom|
§) fauur R 9 Usg J 1Y T FUd 81?7
%) fauuE & R 3R Tof Teheu 7 iR Ty ffom|

fafiRad Ueil & I by I 200 Ieq) H fAfIT: @15 i )
3 fauuH & =R Ut (4 Ps) T T T 82

§) SR faHTSH IR fera | fewuft fafor|

%) T AEIETIR ! g P WP fbfog|

o usi & IR by 200 Tl H fARAT (@IS 4 A
31) fpra MeRu & 329 o1 @y iy

§) AT a8 B I Tl o o fafau|

%) faaRT T & F AR |

fafeRad gl & IR by ¥ 200 Jeai J fAf9T: @15 it an
3) fagmm # Afaear fawre i

&) SIS T 3R g | 39 f3fte @ fafau

%) dId H1e9H & TR i ¥ fohforu|

fraforiRaa usit & SR dF & IR dfdaar # fafag)
31) 3 fauur & aRyT fBRm|

§) 94 (73) IS [aPh & Agcd Bl Wy |
%) YIP TR BT Hed WP fhiom|

8) ChifRo U8 SRS dT T UHIIRITS! HIeTH H 82 J&U § =i b |

*k%k

08

08

08

08

08



