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Note : All Questions are compulsory

Answer the following question in about 150-200 words:
A) Explain the various steps of Marketing Research.
OR

B) Define the term Marketing. Explain the role of Marketing in creating demand for

product.

Answer the following question in about 150-200 words:

A) What is Product Life Cycle? Explain with suitable example.
OR

B) What is Market Analysis? Why is it necessary?

Answer the following question in about 150-200 words:
A) Explain the role of advertising in marketing.

OR
B) What are the objectives of determining the price?

Answer the following question in about 150-200 words:
A) What are the ethics in marketing? Explain.

OR
B) Explain the various types of Marketing Control.

Answer the following questions in about 75-100 words: (Any Two)
A) Explain the term Demand Forecasting.

B) Explain the need of Relationship Marketing.

C) What are the contents of Marketing Plan?

Answer the following questions in about 75-100 words: (Any Two)
A) Explain the term Market Segmentation.

B) Explain the concept of Direct Marketing.

C) Explain the advantage of Packaging in Marketing.
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Q.7

Q.8

Q.9

Answer the following questions in about 75-100 words: (Any Two)
A) Discuss various types of channels of distribution.

B) Discuss the role of wholesaler as an important agent in the market.

C) What are the various methods of pricing?

Answer the following questions in about 75-100 words: (Any Two)
A) Discuss the feature of service marketing.

B) ‘Relationship Marketing is an emerging concept’, comment.
C) Write the need of Marketing Control.

Answer the following questions in 3-4 sentences.
A) Define e-business.

B) Write a note on Branding.

C) What services are provided by Retailer?

D) Importance of Marketing Control.
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