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Shiksha Mandal, Wardha’s            
G. S. College of Commerce & Economics, Nagpur 

An Autonomous Institution 
 (Affiliated to Rashtrasant Tukadoji Maharaj Nagpur University) 

First Semester Master of Commerce Examination (CBCS) 

MARKETING MANAGEMENT 
(MCC 1.4 ) 

Time: 3 Hours                         Maximum Marks: 80 
 

Note : All Questions are compulsory 

 

Q.1  Answer the following question in about 150-200 words: 

  A) Explain the various steps of Marketing Research.  

OR 

B) Define the term Marketing. Explain the role of Marketing in creating demand for 

product. 

 

Q.2  Answer the following question in about 150-200 words: 

   A) What is Product Life Cycle?  Explain with suitable example.  

OR 

B)  What is Market Analysis? Why is it necessary? 

 

Q.3   Answer the following question in about 150-200 words: 

  A) Explain the role of advertising in marketing. 

OR 

B)  What are the objectives of determining the price? 

 

Q.4  Answer the following question in about 150-200 words: 

  A) What are the ethics in marketing? Explain.  

OR 

B)  Explain the various types of Marketing Control. 

 

Q.5  Answer the following questions in about 75-100 words: (Any Two) 

  A) Explain the term Demand Forecasting.  

B)  Explain the need of Relationship Marketing.  

  C) What are the contents of Marketing Plan? 

  

Q.6  Answer the following questions in about 75-100 words: (Any Two) 

  A) Explain the term Market Segmentation. 

  B) Explain the concept of Direct Marketing. 

  C) Explain the advantage of Packaging in Marketing. 
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Q.7  Answer the following questions in about 75-100 words: (Any Two) 

  A) Discuss various types of channels of distribution. 

B) Discuss the role of wholesaler as an important agent in the market.  

C) What are the various methods of pricing? 

 

 Q.8   Answer the following questions in about 75-100 words: (Any Two)   

  A) Discuss the feature of service marketing. 

  B) ‘Relationship Marketing is an emerging concept’, comment. 

  C) Write the need of Marketing Control.  

 

Q.9  Answer the following questions in 3-4 sentences.  

  A) Define e-business. 

  B) Write a note on Branding. 

  C) What services are provided by Retailer? 

  D) Importance of Marketing Control. 

*** 
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ejkBh ek/;e 

lqpuk %loZ ç’u vfuok;Z vkgsr- 

 

ç- 1 [kkyhy ç’ukps mRrj 150&200 'kCnkr fygk%  

v- foi.ku la’kks/kukrhy fofo/k pj.kkaph ppkZ djk-  

fdaok 

c- foi.ku laKssph O;k[;k fygk- oLrqph ekx.kh fuekZ.k dj.;kr 

foi.kukph Hkqfedk Li"V djk-  

 

ç- 2 [kkyhy ç’ukps mRrj 150&200 'kCnkr fygk% 

v- oLrq thou pØ Eg.kts dk;\ ;ksX; mnkgj.kklg ppkZ djk-  

fdaok 

c- foi.ku fo’ys"ku Eg.kts dk;\ R;kph vko’;drk dk vkgs\ 

 

ç- 3 [kkyhy ç’ukps mRrj 150&200 'kCnkr fygk % 

v- foi.kukr tkghjkrhph Hkqfedk Li"V djk- 

fdaok 

c- eqY; fu/kkZj.kkph mÌh"Vs dks.krh\ 

  

ç- 4 [kkyhy ç’ukps mRrj 150&200 'kCnkr fygk% 

v- foi.kukph uhrheqY; dks.krh\  

fdaok 

c- foi.ku fu;a=.kkP;k fofo/k i)rh dks.kR;k\ Li"V djk-  

 

ç- 5 [kkyhy ç’ukaph mRrjs 75&100 'kCnkr fygk- ¼dks.krsgh nksu½ 

  v- ekx.kh iqokZuqeku gh ladYiuk Li"V djk- 

  c- laca/k foi.kukph vko’;drk Li"V djk-  

d- foi.ku fu;kstukph rF;s dks.krh\ 
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ç- 6 [kkyhy ç’ukaph mRrjs 75&100 'kCnkr fygk-¼dks.krsgh nksu½ 

  v- foi.ku foHkDrhdj.k Li"V djk- 

  c- foi.ku fo’ys"kukps EkgRo Li"V djk-  

  d- vkos"Vukps Qk;ns fygk- 

 

ç- 7 [kkyhy ç’ukaph mRrjs 75&100 'kCnkr fygk-¼dks.krsgh nksu½ 

  v- forj.k ç.kkyhP;k fofo/k ekxk±ph ppkZ djk-  

  c- cktkjkr egRoiq.kZ vfHkdrkZ Eg.kqu Bksd foØsrkph ppkZ djk-  

  d- eqY; fu/kkZj.kkP;k fofo/k i)rh dks.kR;k\ 

 

ç- 8 [kkyhy ç’ukaph mRrjs 75&100 'kCnkr fygk-¼dks.krsgh nksu½ 

  v- lsok foi.kukP;k Hkfo";koj ppkZ djk- 

  c- ‘laca/k foi.ku gh mn;ksUeq[k ladYiuk vkgs* fVik fygk-   

  d- foi.ku fu;a=.kkph vko’;drk fygk-  

 

ç- 9 [kkyhy ç’ukaph mRrjs 3&4 okD;kr fygk- 

  v- bZ&O;kikj (e-business) ph O;k[;k fygk- 

  c- czWMhax (Branding) oj fVik fygk-  

  d- fdjdksG foØsrk }kjs ns.;kr ;s.kkÚ;k lsok dks.kR;k\ 

  M- foi.ku fu;a=.kkps egRo Li"V djk- 

***  
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fgUnh ek/;e 

 

lwpuk % lHkh ç’u vfuok;Z gSA 

 

ç- 1 fuEufyf[kr ç’u dk mRrj 150&200 'kCnks esa fyf[k,%  

v- foi.ku 'kks/k ds fofHkUu pj.kks dh ppkZ fdft,A  

vFkok 

c- ^foi.ku* laKk ifjHkkf"kr fdft,A oLrq ekax fuekZ.k djus gsrq 

foi.ku dh Hkqfedk Li"V fdft,A 

  

ç-2 fuEufyf[kr ç’u dk mRrj 150&200 'kCnks esa fyf[k,A  

v- ‘oLrq thou pØ ifjHkk"khr fdft,\ ;g mfpr mnkgj.k ds lkFk 

Li"V fdft,A 

 vFkok 

c- foi.ku fo’ys"ku ls D;k vk’k; gS\ ;g vko’;d D;ksa gS\ 

 

ç-3 fuEufyf[kr ç’u dk mRrj 150&200 'kCnks esa fyf[k,%  

v- foi.ku es b"rsgkj dh Hkqfedk Li"V fdft,A 

vFkok 

  c- eqY; fu/kkZj.k ds mn~ns'k D;k gS\ 

  

ç-4 fuEufyf[kr ç’u dk mRrj 150&200 'kCnks esa fyf[k,%  

v- foi.ku dh fufr;kW dkSulh gS\ Li"V fdft,A 

vFkok 

c- foi.ku fu;a=.k ds fofHkUu çdkj Li"V fdft,A  

 

ç- 5 fuEufyf[kr ç’uksa ds mRrj 75 ls 100 'kCnks esa fyf[k,%¼dksbZ Hkh nks½ 

  v- ^ekax iqokZuqeku* laKk Li"V fdft,A  

  c- laca/k foi.ku dh vko’;drk Li"V fdft,A 
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  d- foi.ku fu;kstu ds rF; dkSuls gS\ 

   

ç- 6 fuEufyf[kr ç’uksa ds mRrj 75 ls 100 'kCnks esa fyf[k,%¼dksbZ Hkh nks½ 

  v- foi.ku foHkDrhdj.k Li"V fdft,A 

  c- foi.ku fo’ys"ku dk egRo Li"V fdft,A  

d- vkos"Vu ds ykHk Li"V fdft,A 

 

ç- 7 fuEufyf[kr ç’uksa ds mRrj 75 ls 100 'kCnks esa fyf[k,%¼dksbZ Hkh nks½ 

  v- forj.k ç.kkyh ds fofHkUu ekxZ ij ppkZ fdft,A  

  c- cktkj es egRoiq.kZ vfHkdrkZ ds :i esa Bksd foØsrk dh ppkZ 

fdft,A   

d- eqY; fu/kkZj.k dh fofHkUu i)rh;kW dkSulh gS\ 

  

ç- 8 fuEufyf[kr ç’uksa ds mRrj 75 ls 100 'kCnks esa fyf[k,%¼dksbZ Hkh nks½ 

  v- lsok foi.ku ds Hkfo"; ij ppkZ fdft,A  

  c- ^laca/k foi.ku* ;g mn~;ksUeq[k laKk gSA fVi..kh fdft,A  

d- foi.ku fu;a=.k dh vko’;drk fyf[k,A 

 

ç- 9 fuEufyf[kr ç’uksa ds mRrj 3 ls 4 okD;ks esa fyf[k,% 

  v- bZ&O;kikj (e-business) ifjHkk"khr fdft,A  

  c- czWMhax (Branding) ij fVi..kh fyf[k,A  

  d- fpYyj foØsrk }kjk dkSu dkSulh lsok, çnku dh tkrh gS\ 

  M- foi.ku fu;a=.k dk egRo Li"V fdft,A 
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