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First Semester Master of Commerce Examination (CBCS) 

MARKETING MANAGEMENT  
(MCC 1.4) 

Time: 3 Hours                         Maximum Marks: 80 
 

Note: All Questions are compulsory 

 

Q.1 Answer the following question in about 150-200 words. 

       (A) Discuss the concept of company orientation towards market place. 

OR 

       (B) “Marketers follow a systematic process of marketing research to collect correct market 

information”. Comment. 

 

Q.2 Answer the following question in about 150-200 words. 

       (A) In a competitive market it is essential for an organization to analyze competition. Discuss. 

OR 

       (B) What is branding? Elaborate the benefits of branding. 

 

Q.3 Answer the following question in about 150-200 words. 

       (A) Explain the significance of advertising and sales promotion from marketer’s view point. 

OR 

       (B) Which channel of distribution would you consider most appropriate for consumer goods? 

 

Q.4 Answer the following question in about 150-200 words. 

       (A) What are the different types of services? Explain the strategies used by service providers to 

market their services. 

OR 

       (B) What is marketing control? Explain the need of marketing control. 

 

Q.5 Answer the following questions in about 75-100 words. (Any Two) 

       (A) What is Database marketing? 

       (B) What are the elements of marketing mix?  

       (C) What are the Macro Environmental factors that influence marketing decisions? 

 

Q.6. Answer the following questions in about 75-100 words. (Any Two) 

       (A)What is market Segmentation? 

       (B) What are the factors that contribute to new product development? 

       (C) “Packaging plays an important role in marketing a product”. Discuss. 
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Q.7. Answer the following questions in about 75-100 words. (Any Two) 

       (A) What are the different methods of determining Price? 

       (B) What are the advantages of public relation as a tool of marketing? 

       (C) What are the different services provided by a retailer? 

 

Q.8 Answer the following questions in about 75-100 words. (Any Two) 

       (A) Explain the concept of E-Business. 

       (B) Write a short note on ‘Consumerism’. 

       (C) Write a short note on Global Market. 

 

Q.9 Answer the following questions in 3-4 sentences.  

       (A) What is the importance of Marketing Planning? 

       (B) What is Target Marketing? 

       (C) Give the importance of Wholesaling. 

       (D) Write a note on Relationship Marketing. 

***  
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ejkBh ek/;e 

            lqpuk % 1½ loZ ç’u vfuok;Z vkgsr 

 

ç’u 1 [kkyhy ç’ukps mRrj 150&200 'kCnkr fygk%     

v- foi.ku LFkGk çfr daiuh çcks/kukoj ppkZ djk- 

fdaok 

c- cktkj isBsrqu [kjh ekfgrh feGo.;klkBh foi.kd foi.ku la’kks/kukP;k 

,dk O;oLFkhr çfØ;s ps ikyu djrkr- fVik fygk- 

 

ç’u 2 [kkyhy ç’ukps mRrj 150&200 'kCnkr fygk%     

v- Li/kkZRed cktkjkr Li/kZsps vkdyu dj.ks dks.kR;kgh laLFksl vko’;d 

vkgs- ppkZ djk- 

fdaok 

c- czWMhax (Branding) Eg.kts dk;\ cz¡Mhax ps Qk;ns fygk- 

 

ç’u 3 [kkyhy ç’ukps mRrj 150&200 'kCnkr fygk%     

v- foi.kuk e/;s tkfgjkr vkf.k foØ; loa/kZukps egRo Li"V djk- 

fdaok 

c- xzkgd oLrq forj.kklkBh dks.krk ;ksX; ekxZ fopkjkr ?;ky\ 

 

ç’u 4 [kkyhy ç’ukps mRrj 150&200 'kCnkr fygk%     

v- lsokaps fofo/k çdkj dks.krs\ vkiY;k lsokaps foi.ku dj.;klkBh 

foi.kd dks.kR;k dk;Zuhrhpk mi;ksx djrkr\ Li"V djk- 

fdaok 

c- foi.ku fu;a=.kkfo"k;h vki.k dk; tk.krk\ foi.ku fu;a=.kkph 

vko’;drk fygk- 

 

ç’u 5 [kkyhy ç’ukaph mRrjs 75&100 'kCnkr fygk% ¼dks.krs gh nksu½ 

v- MsVkcsl (Database) foi.ku Eg.kts dk;\ 

c- foi.ku feJ.kkps ?kVd dks.krs\ 

d- foi.ku fu.kZ;kaoj çHkko Vkd.kkjs LFkqy okrkoj.k ?kVd dks.krs\ 
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ç’u 6 [kkyhy ç’ukaph mRrjs 75&100 'kCnkr fygk% ¼dks.krs gh nksu½ 

v- foi.ku foHkDrhdj.k Eg.kts dk;\  

c- uohu oLrq fodklk e/;s dks.kR;k ?kVdkaps ;ksxnku vlrs\ 

d- ^^foi.kuke/;s oLrqP;k vkos"Vkukph Hkqfedk egRoiq.kZ vkgs**- ppkZ djk- 

 

ç’u 7 [kkyhy ç’ukaph mRrjs 75&100 'kCnkr fygk% ¼dks.krs gh nksu½ 

v- fdaer Bjfo.;kP;k fofo/k i)rh dks.kR;k\ 

c- foi.ku lk/ku Lo:ikr xzkgd laca/kkps ykHk dks.krs\ 

d- fdjdksG foØsrk dks.kR;k fofo/k lsok çnku djrkr\ 

 

ç’u 8 [kkyhy ç’ukaph mRrjs 75&100 'kCnkr fygk% ¼dks.krs gh nksu½  

v- b&O;olk; (E-Business) ladYiuk Li"V djk- 

c- ^miHkksDrkokn* oj fVik fygk- 

d- tkxrhd cktkjkoj fVik fygk - 

 

ç’u 9 [kkyhy ç’ukaph mRrjs 3&4 okD;kr fygk%   

v- foi.ku fu;kstukps egRo lkaxk- 

c- y{; foi.kukpk vFkZ fygk- 

d- Bksd foØ;kps egRo fygk- 

M- laca/k foi.kukoj fVik fygk-  

*** 
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fgUnh ek/;e 

            lqpuk % 1½ lHkh ç’u gy djuk vfuok;Z gSA 

    

 

ç’u 1 fuEufyf[kr ç’u ds mRrj 150&200 'kCnks esa fyf[k;s A  

v- foi.ku LFky ds çfr daiuh çcks/ku ij ppkZ fdft;s A 

vFkok 

c- cktkj ls lgh tkudkjh ysus gsrq foi.kd foi.ku vuqla/kku dh ,d 

O;oLFkhr çfØ;k dk ikyu djrs gSA fVIi.kh fdft;sA 

 

ç’u 2 fuEufyf[kr ç’u ds mRrj 150&200 'kCnks esa fyf[k;sA  

v- Li/kkZRed cktkj es Li/kkZ dk vkdyu djuk fdlh Hkh laLFkk dks 

   vko’;d gSA ppkZ fdft;sA 

vFkok 

c- cz¡Mhax (Branding) ls vki D;k le>rs gS\ cz¡Mhx ds ykHk fo"kn fdft;sA 
 

ç’u 3 fuEufyf[kr ç’u ds mRrj 150&200 'kCnks esa fyf[k;sA  

v- foi.ku ds ǹ"Vh ls b"rgkj ,ao foØ; lao/kZu dk egRo Li"V fdft;sA 

vFkok 

c- xzkgd oLrq ds forj.k çfr vki dkSu ls mfpr ekxZ ij fopkj djsaxs\ 

 

ç’u 4 fuEufyf[kr ç’u ds mRrj 150&200 'kCnks esa fyf[k;sA  

v- lsokvks ds fofHkUu çdkj dkSu ls gS\ viuh lsokvks dks foi.khr djus 

   gsrq foi.kud dksulh dk;Zfurh mi;ksx es ykrs gS\ fo"kn fdft;sA 

vFkok 

c- foi.ku fu;a=.k ls vki D;k le>rs gS\ foi.ku fu;a=.k dh 

vko’;drk le>kbZ;sA 

 

ç’u 5 fuEufyf[kr ç’ukas ds mRrj 75 ls 100 'kCnks esa fyf[k;sA ¼dksbZ Hkh nks½  

v- MsVkcsl (Database) foi.ku ls vki D;k le>rs gS\ 

c- foi.ku feJ.k ds rRo dkSu ls gS\ 

d- foi.ku fu.kZ; ij çHkko djus okys LFkwy okrkoj.k ?kVd dkSu ls gS\  
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ç’u 6 fuEufyf[kr ç’uksa ds mRrj 75 ls 100 'kCnks esa fyf[k;sA ¼dksbZ Hkh nks½ 

v- foi.ku foHkDrhdj.k ls vki D;k le>rs gS\ 

c- u;h oLrq fodkl es dkSuls ?kVdksa dk ;ksxnku gS\ 

d- ^^foi.ku es oLrq ds vkos"Vu dh Hkqfedk egRoiw.kZ gS**A ppkZ fdft;sA 

 

ç’u 7 fuEufyf[kr ç’uksa ds mRrj 75 ls 100 'kCnksa esa fyf[k;sA ¼dksbZ Hkh nks½ 

v- fder r; djus dh fofHkUu i)rh dkSulh gS\ 

c- foi.ku lk/ku ds :i esa xzkgd lca/k ds ykHk dkSu ls gS\ 

d- fpYyj foØsrk dkSulh fofHkUu lsoka, çnku djrs gS\ 

 

ç’u 8 fuEufyf[kr ç’uksa ds mRrj 75 & 100 'kCnksa esa fyf[k;sA ¼dksbZ Hkh nks½ 

v- bZ&O;olk; (E-Business) ;g laKk fo"kn fdft;sA 

c- miHkksDrkokn ij fViUuh fdft;sA 

d- oSf’od cktkj ij fViUuh fdft;sA 

 

ç’u 9 fuEufyf[kr ç’ukas ds mRrj 3 ls 4 okD;kssa es fyf[k;sA     

v- foi.ku fu;kstu dk egRo Li"V fdth;sA 

c- y{k foi.ku ls vkidk D;k vk’k; gS\ 

d- yksd foØ; dk egRo Li"V fdth;sA 

M- laca/k foi.ku ij fViUuh fdft;sA   
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