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Note: All Questions are compulsory

Q.1 Answer the following question in about 150-200 words. 10
(A) Discuss the concept of company orientation towards market place.
OR
(B) “Marketers follow a systematic process of marketing research to collect correct market
information”. Comment.

Q.2 Answer the following question in about 150-200 words. 10
(A) In a competitive market it is essential for an organization to analyze competition. Discuss.
OR

(B) What is branding? Elaborate the benefits of branding.

Q.3 Answer the following question in about 150-200 words. 10
(A) Explain the significance of advertising and sales promotion from marketer’s view point.
OR
(B) Which channel of distribution would you consider most appropriate for consumer goods?

Q.4 Answer the following question in about 150-200 words. 10
(A) What are the different types of services? Explain the strategies used by service providers to
market their services.
OR
(B) What is marketing control? Explain the need of marketing control.

Q.5 Answer the following questions in about 75-100 words. (Any Two) 08
(A) What is Database marketing?
(B) What are the elements of marketing mix?
(C) What are the Macro Environmental factors that influence marketing decisions?

Q.6. Answer the following questions in about 75-100 words. (Any Two) 08
(A)What is market Segmentation?
(B) What are the factors that contribute to new product development?
(C) “Packaging plays an important role in marketing a product”. Discuss.
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Q.7. Answer the following questions in about 75-100 words. (Any Two)
(A) What are the different methods of determining Price?
(B) What are the advantages of public relation as a tool of marketing?
(C) What are the different services provided by a retailer?

Q.8 Answer the following questions in about 75-100 words. (Any Two)
(A) Explain the concept of E-Business.
(B) Write a short note on ‘Consumerism’.
(C) Write a short note on Global Market.

Q.9 Answer the following questions in 3-4 sentences.
(A) What is the importance of Marketing Planning?
(B) What is Target Marketing?
(C) Give the importance of Wholesaling.
(D) Write a note on Relationship Marketing.
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