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N.B.: All questions are compulsory.

Q.1  Answer the following question in about 150-200 words: 10
A) Define the term Business Ethics and write the objectives of Business Ethics.
OR

B) Discuss various Environmental issues and remedies to protect Natural Environment.

Q.2 Answer the following question in about 150 -200 words: 10
A) Discuss the role played by top management in preventing discrimination &
maintaining Gender Equality.
OR
B) Explain various unethical Marketing Practices followed by companies.

Q.3  Answer the following question in about 150 -200 words: 10
A) What is Corporate Culture? Write its objectives.
OR
B) What are various factors affecting Corporate Culture.

Q.4  Answer the following question in about 150-200 words: 10
A) Discuss how various interpersonal issues in organisation can be managed.
OR
B) What are various types of Attitude? How they affect organizational working?

Q.5 Answer the following questions in about 75-100 words. (Any Two) 08
A) Explain the Concept of Corporate Social Responsibility.
B) Write Ethical issues in Corporate Governance.
C) Write the importance of Ethics.

Q.6  Answer the following guestions in about 75-100 words. (Any Two) 08
A) Write a note on Ethics at workplace.
B) Explain the role of Ethical Marketing Practices in Consumer Protection.
C) Write unethical issues in Finance & Accounting world.



Q.7

Q.8

Q.9

Answer the following questions in about 75-100 words. (Any Two) 08
A) Write importance of Corporate Culture.

B) Discuss the role of Corporate Culture in the Development of Organisation.

C) Give the examples of companies having best Corporate Culture.

Answer the following questions in about 75-100 words. (Any Two) 08
A) What are the various types of Ego?
B) Explain the Correlation between attitude and Organizational Development.
C) Explain the positive & negative impact of interpersonal issues on the growth of
organisation.

Answer the following questions in about 3 to 4 sentences. 08
A) Discuss Ethical Values and its types.

B) Explain in short the importance of Ethical Codes in Finance.

C) Discuss in short corporate culture of MNC.

D) Explain impact of ego on organisation.
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