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INTRODUCTION
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Introduction:

Withthedevelopmentofe-commercetechnology,agrowing

numberofpeopleprefertopurchaseclothesonthee-commerce

websites.Therefore,aneffectiverecommendationsystem is

necessaryforcustomers.User-basedCollaborativeFiltering(UCF)

algorithm iswidelyutilizedtopredictthepreferencesofcustomers.

However,UCFalgorithm employsthesparsematrixandthe

recommendationhaslowprecision.Inthispaper,animproved

recommendationalgorithm namedAdvancedUser-based

CollaborativeFiltering(AUCF)algorithm isproposedand

implementedintheclothingrecommendationsystem.The

proposedAUCFalgorithm introducesuser-item linkedlist,which

canovercometheproblem oflargetimecomplexity.Considering

theimpactofdifferentpopularityofitems,AUCFalgorithm is

capableofpublishingthenegativeinfluenceofpopularitems,

whichcanincreasetherecommendationcoverage.Experiment

resultsshowtheAUCFalgorithm significantlyincreasesthe

recommendationcoverageandprecision.
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 Goal

Shoppinghaslongbeenconsideredarecreationalactivitybymany.

ShoppingonlineisNoexception.Thegoalofthisapplicationisto

developawebbasedinterfaceforonlineRetailers.Thesystem

wouldbeeasytouseandhencemaketheshoppingexperience

Pleasantfortheusers.Thegoalofthisapplicationis

•Todevelopaneasytousewebbasedinterfacewhereuserscan

searchforProducts,viewacompletedescriptionoftheproducts

andordertheproducts.

•Asearchenginethatprovidesaneasyandconvenientwayto

searchforproductsSpecifictotheirneeds.Thesearchengine

wouldlistasetofproductsbasedontheSearchterm andtheuser

canfurtherfilterthelistbasedonvariousparameters.

•AnAJAXenabledwebsitewiththelatestAJAXcontrolsgiving

attractiveandInteractivelooktothewebpagesandpreventsthe
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annoyingpostbacks.

•DragandDropfeaturewhichwouldallowtheuserstoadda

producttoorremoveAproductfrom theshoppingcartby

draggingtheproductintotheshoppingcartOroutoftheshopping

cart.

•Ausercanviewthecompletespecificationoftheproductalong

withvariousImagesandalsoviewthecustomerreviewsofthe

product.TheycanalsowriteTheirownreviews.
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OBJECTIVES
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Objectives:

Theobjectiveofthisprojectistogrouptheusersbytheir

predictedbodytypeandrentingpurpose,andapplycollaborative

filteringonthem torecommendtheclothestoourcustomer,

basedontheratingsofthemostsimilaruser.Thegoalof

recommendingtheclothesistoimprovethecustomers’shopping

experienceandpreservetheongoingtrendinfashionworld.

ThemainobjectiveoftheOnlineShoppingSystem istomanage

thedetailsofShopping,Internet,Payment,Bills,Customer.It

managesalltheinformationaboutShopping,Products,Customer,

Shopping.

ServiceorproductadvertisingThemainpurposeofabusinesssite

istopromotecompany’sproducts,servicesoreventsonthe

Internet.Therearetwomainaspectstodiscuss.First,thereare

websitesthatdon’tdirectlysellanythingbuttheirobjectiveisto

create“buzz”orawareness.Anexamplewouldbe,let’ssayan

event-atrancemusicperformancetakingplacenextmonth.The

purposeofthesiteistogenerateinterestsothepeoplewillattend

theshow.Thiskindofwebsitemightcontainrecorded

presentationsfrom previousshows,imageswiththeperformers,

moredetailsontheperformance,etc…Secondly,thereare
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websitesthatbothpromoteandsellproductsorservicesandthis

aspectisdiscussedbelow

Sellingaproductoraserviceonline

Thisisbasicallythemainreasonbehindtheexistenceofany

businesswebsite.Sellingproductsandservicesisthemost

commonobjective.Youhavetoprovidefullandcomprehensive

informationonwhatyousell,allowingprospectivecustomersto

easilyorderfrom yoursite.Theinformationmustreferto:

-Featuresoftheproductorservice

-Paymentmethods

-Returnpolicies

-Warranties

-Shippingoptions

-ProductorserviceF.A.Q.

Ifyouselldirectlyfrom yourwebsite,youmustconsideradditional

securityissues(example:SSLencryptedconnections-https),and

toaddressthem inanadequatemannerforasafeandpleasant

userexperience.

3.Providingproductsupportandcustomerservice
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Duetoitswold-widenature,theInternetisaflexiblestructure

allowinguserstochoosefrom thousandsofsimilarproductsthey

arejustoneclickaway.Whatactuallymakesthedifference

betweensimilaronlinebusinessesarethepriceandthecustomer

supporttheyprovide.Topcompaniesusuallyhaveoutstanding

customerservicesandassistance24hoursaday,7daysaweek,

365daysayear.Notonlythecustomerserviceisimportantto

providesupporttoactualcustomersbutitcangeneratesales

whilecommunicatingwithprospectiveclients,answeringtheir

questionsandofferingallthenecessaryinformationtheyneed.By

offeringyourclientsthepossibilitytosolvetheirproblemsinan

easyway,youincreaseloyaltyofactualcustomersandbuilda

solidbaseofprospectivecustomers-soplacinganeworderis

justamatteroftime.

4.Providingcorporateinformation

Almostallbigcompanywebsiteshaveasectionfeaturing

pertinentcorporateinformationforpotentialinvestors.The

informationinthissectionusuallyrefersto:corporatebackground,

companyofficials,differentarticlesandeditorialswrittenabout

thecompanyalongwithrelatedimagesaswellascontact

informationandlinkstopersonalprofilesofcompany’s

representativeschargedwithmanagement,customercare,
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advertising,etc…

5.Establishingbrandawarenessandidentity

Establishingbrandawarenessorcompanyidentityisanongoing

processwiththepurposeofbrandingproductswithmemorable

names,eye-catchinglogosandmaybeaslogan.Inorderto

establishbrandidentity,yourwebsitemustaddressthese

elementsinaunitarymanner.Theproductlogomustreflectthe

designofyourwebsiteintermsofgraphics,colours,fonttypes

andsizes(example:CocaColawebsite).Thesloganmustbe

unique,originalandappealingsothecustomerseasilyrememberit.

Alltheseelementscontributetoestablishingastrongbrand

identity.

Brandawarenessisimportantforbothonlineandoffline

advertising,soallofflinepromotionalitemslikebanners,posters

andleafletsmustfollowthesamelineastheironlinecounterparts
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Preliminaryinvestigationsystem
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PRLIMINARYINVESTGATIONSTSTEM

Shoppingonvariousonline-retailwebsitesrequirestheinputof

personalinformation(i.e.addressandmethodofpayment)time

aftertime.Thenuisanceofenteringamyriadoffigures,often

requiring10-20minutes,discouragescustomersfrom buying

online.Wewishtocreateawebsite/appthatstoresallofour

user’spersonalinformation.Whenusersconnecttovirtuallyany

otheronline-shoppingwebsitesthroughourapp/site,theydon’t

needtotypeinanyoftheirpersonalinformation.Simplygrantthe

respectivewebsitestherightstoaccessone’spersonalinfo,and

after5–10seconds,onewillbeonhis/herwaytoreceivingtheir

newpurchasesinnotime!

UserDescription:

ThecustomersofthisproductareAmericanteenagersandadults,

eithersex,13-50yearoldteenagersandadults,forpersonaland

internetuse.ThisproductisfortheU.S.market.Theuserprefersa

fastandeasycheckoutprocesswhenshoppingonline,yetdesires

tonotspendtoomuchextramoneyforthisservice.
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PresentSystem InUse
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PRESENTSYSTEM INUSE

Intheexistingsystem theorderingprocessistheprocessand

sometimesthewebsitegethangedbecauseofoveruseofwebsite.

Inpresentsystem thecompanyRegistrationfacilityisnotwell

developedandsometimeswearenotabletofindthelocationof

deliverypersonhomes.Inmanyofthewebsitefeedbackisnotwell

developedandmostofthefeedbackhencetheyarenot

implementedandgrowfastly.
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FlawsInPresentSystem
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FLAWSINPRESENTSYSTEM

Therearedifferentflawsincurrentsystem theyarePresent

system isnotfocusesonthecustomerfeedbackandhencethey

arenottrytouplifttheirservicesandinmanyonlineordering

websitetheyarenotabletofindthecustomerreactionintermsof

emojisonlineherbsshoppingismoreorlesslikeaintangiblething

aswearedependentonthedisplayedpicturesanddescriptionof

Theonlineproductonlinepaymentleadstovirtualpickpocketing

manytimes.

Presentsystem isnotabletogivethereal-timeinformation

customerarenotsatisfiedwhileorderingtheherbsitem.themain

aim istogainthetrustofcustomersforonlineprojectwhichis

totallynaturalandorganicwithoutanyartificialmethod.Sothat

theycantakeintakeofherbsasby

thephysicianorder.
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NeedForNewSystem
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NeedofNewSystem

Inthenewsystem weintroduceaemojireactiontogivefeedback

.Andagainwewilltaketheinitiativeofuploadingtheoriginal

picturesofherbsthenaturalpicturesofherbssothatthe

customerwillgetthesatisfactionoftheproducthewant.

Thissystem providesthebestsecuritywhichmade

transactionsecureandproperreturnpolicyisavailableinthenew

system withinthe1hourinthiswebsitethepriceoftheherbs

productsisislessascomparedtotheotheronlinewebsite.
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FEASIBILITYSTUDY
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FEASIBILITYSTUDY

Afterdoingtheprojectonlineshoppingstudyandanalysingall

theexistenceorrequiredfunctionalitiesofthesystem thenexttask

istodothefeasibilitystudyfortheproject.Feasibilitystudy

includesconsiderationofallpossiblewaystoprovideasolutionto

thegivenproblem.Theproposedsolutionshouldsatisfyallthe

userrequirementsandshouldbeflexibleenoughsothatfuture

changescanbeeasilydonebasedonthefutureupcoming

requirements.

1.Economicalfeasibility.

Thisisaveryimportantaspectstobeconsideredwhiledeveloping

aonlineorderingwebsite.Wedecidedthetechnologybasedon

minimum possiblecostfactor.

*AllhardwareandsoftwarecosthastobeBornebythe

organisation.

2.Technicalfeasibility

Technicallythiswebsiteisvisibleinnaturebecauseinallover

environmenttheinternetaccessfacilitiesgetwelldevelopedthese

alsoincludethestudyoffunctionperformanceandconstraints

thatmayaffecttheabilitytoachieveanacceptablesystem forthis
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feasibilitystudywestudiedcompletefunctionalitytobeprovided

inthesystem asdescribedinthesystem requirement

specificationandcheckedifeverythingwaspossibleusing

differenttypeoffrontedandbackendplatforms.

3.Operationalfeasibility

Nodoubttheproposedsystem isfullyguibasedthatisveryuser

friendlyandallinputstobetakenallselfexplanatoryeventothe

lyman.besidesapropertraininghasbeenconductedtoletknow

theessenceofthesystem totheusersothattheyfeel

comfortablewiththenewsystem asfarourstudyisconcernedthe

clientarecomfortableandhappyasthissystem hascutdown

theirloadsanddoingitreferstothemeasureofsolvingproblems

withthehelpofnewproposedsystem.4.Socialfeasibility

Socialfeasibilityisadetermineofeitheraproposedprojectwith

willbe

acceptabletothepeopleornotthisdeterminationtypically

examinethe

probabilityoftheprojectacceptancebythegroupdirectlyaffected

bythe
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proposedsystem changeitdescribetheeffectonuserfrom the

introductionofthenewsystem consideringwhethertherewillbe

noneedforretainingtheworkforce.

5.Behaviouralfeasibility.

Behaviouralvisibilityistheanalysisofbehaviourofthecandidate

system inthisweanalysethatthecandidatesystem isworking

properlyornotif

workingthatitcommunicatingproperwiththeenvironmentornot

allthesemattersareanalyseandagoodcandidatesystem is

preparedduetothechangeofsystem whatisthechangein

behaviouroftheusersthisfactorsarealsoanalyseditincludes

howstrongthereactionofstaffwillbetowardsthedevelopment

ofthenewsystem thatinvolvescomputersusedinDailylife.

6.Legalfeasibility

Thisassessmentinvestigationwhetheranyaspectsofthe

proposedprojectconflictwithlegalrequirementlikezoninglaws

dataprotectionactsorsocialmedialawsletseanorganisation

wantstoconstructanewofficebuildinginthespecificlocationof

feasibilitystudymightrevealtheorganisation'sideallocationisan

zoneforthetypeofbusinessthatorganisationhasjustsaved

considerabletimeandeffortbylearningthattheirprojectwasnot

feasiblerightfrom thebeginning.
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*overallwehaveestimatedthatthebenefitsoftheorganisationis

goingtoreceivefrom theproposedsystem willsurelyovercome

theinitialcostandthelatteronrunningcostforsystem.
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PROJECTCATEGORY

Thiscategoryoftheprojectthatis"BUILDCLOTHES

RECOMMENDATIONSYSTEM"isawebapplication.Web

applicationmeansasetofwebpagesinwhichfirstwebpageisa

homepagethatiscontainingallkindsofotherpages.Kitisaset

ofnumberofwebpagesdesigntoprovidecompleteinformation

abouttheserviceprovidedbyourwebsiteforthecustomer.

CASCADINGSTYLINGSHEETSANDHYPERTEXTMARKUP

LANGUAGE(HTML),

•TextMarkupLanguage(HTML)isacollectionofstyleusedto

createa

documentfortheWorldWideWeb(WWW),popularlyknowasthe

Web.17

Youcanalsocreatehypertextlink,alsoknowashyperlink,tothe

other

documentsoraportionoftheotherWebpages.Manycompanies

publicizetheirproductsinwebpagebyusingHTML.Theinternet

isaninternationalnetworkofcomputersthatexchange

informationwitheachother.CascadingStyleSheet(CSS)isused

tosetthestyleinwebpagesthatcontainHTMLelements.Itsets

thebackgroundcolor,font-size,font-family,color,…etcpropertyof

elementsonawebpage.
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TherearethreetypesofCSSwhicharegivenbelow:

 InlineCSS

 InternalorEmbeddedCS

 ExternalCSS

•Hypertextmarkuplanguageisusedfordesigningdifferentweb

pagesandifappearance.DueofHTMLtagsdifferentspecial

effectof

text,pictures,animationeffect,color,effect,textsize,fontstylesetc.

can

definetomakemoreattractivewebpage.Tounderstanddifferent

webpageconstructionstrategiesadoptedforattractivewebpage.

Tounderstanddifferentwebpageconstructionstrategiesadopted

forattractivewebpagerepresentation,wecanobserveHTML

codesorstorewhilebrowsingthewebpage.Mostoftheweb

pagesindifferentwebsitearebuildupwithHTMLcode.

•HTML,documentconsistofdifferentinstructioneachInstruction

iscalledas"Element"forbuildingthewebareusedallHTMLtags.

Itprovideameanstocreatestructureddocumentbyusingtext

suchas

heading,paragraph,listsetc.
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•TheappearanceofWebpageisimportant,andhtml,provides

styleto

makethedocumentlookattractive.Youcanuse

graphics,fonts,size,and

colorstoenhancethepresentationofadocument.

•HypertextMarkupLanguage(HTML)isthestandardmarkup

languageforcreatingwebpagesandwebapplication.With

cascadingstylesheets(css)andJavaScriptitformsatriadof

cornerstonetechnologiesfortheWorld

WideWeb.WebbrowserreceiveHTMLdocumentsfrom aWeb

serveror

form localstorageandrenderthem intomultimediawebpages.

•HTMLdescribesthestructureofawebpagesemanticallyand

originally

includedcuesforthedocument.HTMLelementsarethebuilding

blocksofHTMLpages.18WithHTMLimagesandotherobjects,

suchasinteractiveforms,maybeembeddedintotherendered

page.BASICSTRUCTUREOFTHEWEBSITEPHPisaserverside

scriptinglanguage.Thatisusedtodevelopstaticwebsitesor

dynamicwebsitesorwebapplications,PHPstandsforhypertext

pre-processor,thatearlierstoodforpersonalhomepage.PHP

scriptcanonlybeinterpretedonaserverthathasPHPinstalled.
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TheclientcomputersaccessingthePHPscriptsfilecontainsPI-1P

tagsandendswiththeextension".php".

AfilecanalsocontaintagssuchasHTMLandclientsidescripts

suchas

JavaScript.HTMLisanaddedadvantagewhenlearningPHP

language,youcanevenlearnPHPlanguage.Youcanevenlearn

PHPwithoutknowingHTMLbutitsrecommendedyouatleast

knowthebasicsofHTML.:-hetagidentifiesthedocumentasan

HTMLdocument.Thistagissuperfloursafterthetag,butitis

necessaryforolderbrowserthatdonotsupportthetag.Itisalso

helpfultothepeoplewhoreadtheHTMLcode.Thetagcontain

informationaboutthedocumentincludingitstitle,script,

used,style,definitionanddocumentdescription.Notallbrowser

requirethistagbutThisisthefirst

tagiseveryHTMLdocument.Thistagindicatesthatthecontentof

thefileisinHTMLlanguage.Theentiredocumentisplace

betweenthe.Startsandendtags,HEADTAG:

mostbrowserexpecttofindanyavailableadditionalinformation

aboutthedocumentwithintag.Additionally,thecontainsother

tagthathasinformationforsearchenginesandindexingprogram.

19.
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Theenclosesalltags,attributesandinformationthatyouwant

visitor's

browsertodisplayalmosteverythingelseinThisentirehooktakes

place

betweenthetag.

TAGS:.Whencssparsesafile,itlooksforopeningandclosing

tags,whicharewhichtelltostartandstopinterpretingthecode

betweenthem,ifafilecontainonlycode,itispreferabletoomitthe

htmlcode,itispreferabletoomitthePHPclosingtagattheendof

thefile.HTMLTAG
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SPECIFICATION
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SOFTWARE&HARDWARE

SPECIFICATION

SOFTWARE:

Softwareisdefinedasunderitcontaininwhich

OperatingSystem andonwhichwebbrowserhassupportedfor

theperformanceofthewebsite.

Browser:(InternetExplorer,GoogleChrome)

TextEditor:(Notepad)

OPERATINGSYSTEM:Windows7,Windows10

HARDWARE:

Hardwareisbeingdefinedasunderitcontainhow

processorspeedandhowmuch

RAM willbeusedforthebetterperformanceofthe

website.

InstalledRAM:4.00GB(3.88GBusable)

HardDisk:1TB

Processor:Intel(R)Core(TM)i3-6006UCPU@

2.00GHz1.99GHz

Input:KeyboardandMouse

System Type:64-bitoperatingsystem,x64-based

processor.
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SYSTEM DESIGN
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System Design
Form Design
Homepage
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FlowDiagram
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LoginForm
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SourceCode
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TESTINGANDVALIDATIONCHECK

TESTINGANDVALIDATIONCHECK

1)AcceptanceTesting:

AcceptanceTestisperformedbytheclientandverifiesthatthe

system isfullfillthebusinessrequirementsandasitisasperthe

needsoftheend-user.Clientacceptsthesewebsitebecauseall

the

featuresandfunctionalitiesworkasexpected.Itisthelastphase

ofthetesting,afterwhichthewebsitegoesintoproduction.Thisis

alsocalledUserAcceptanceTesting(UAT).
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2)AccessibilityTesting:

AccessibilityTestingisdeterminethatthewebsiteisaccessible

viathroughinternet.Here,disabilitymeansdeaf,colorblind,

mentallydisabled,blind,oldageandotherdisabledgroups.

Variouschecksareperformedsuchasfontsizeforvisually

disabled,colorandcontrastforcolorblindness,etc.

3)BetaTesting:

BetaTestingisaformaltypeofwebsiteTestingwhichiscarried

outbythecustomer.ItisperformedintheRealEnvironment

beforereleasingthewebsitetothemarketfortheactualend-users.

BetaTestingiscarriedouttoensurethattherearenomajor

failuresinthesoftwareorfoodproductanditsatisfiesthefood

businessrequirementsfrom anend-userperspective.

4)Back-endTesting:

Wheneveraninputordataisenteredonfront-endwebpage,it

storesinthedatabaseandthetestingofsuchdatabaseisknown

as

DatabaseTestingorBackend106Testing.Therearedifferent

databaseslikeSQLServer,MySQL,andOracle,etc.Database

Testinginvolvestestingoftablestructure,schema,stored

procedure,datastructureandsoon.
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5)BrowserCompatibilityTesting:

ItisasubtypeofCompatibilityTesting(whichisexplainedbelow)

andisperformedbythetestingteam.BrowserCompatibility

Testingisperformedforwebapplicationsanditensuresthatthe

softwarecanrunwiththecombinationofdifferentbrowserand

operatingsystem.Thistypeoftestingalsovalidateswhetherweb

applicationrunsonallversionsofallbrowsersornot.Andthese

websiteiscompatiblewithanybrowser.

6)CompatibilityTesting:

Itisatestingtypeinwhichitvalidateshowsoftwarebehavesand

runsinadifferentenvironment,webservers,hardware,and

networkenvironment.Compatibilitytestingensuresthatweb

applicationcanrunonadifferentconfiguration,differentdatabase,

differentbrowsers,andtheirversions.Compatibilitytestingis

performedbythetestingteam.

7)ComponentTesting:

Itismostlyperformedbydevelopersafterthecompletionofunit

testing.ComponentTestinginvolvestestingofmultiple

functionalitiesasasinglecodeanditsobjectiveistoidentifyifany

defectexistsafterconnectingthosemultiplefunctionalitieswith

eachother.
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SYSTEM SECURITYMEASURES
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SYSTEM SECURITYMEASURES

WetakesecurityseriouslyatOnlineShop.Ifyouareasecurity

researcherorexpert,andbelieveyou’veidentifiedsecurity-related

issueswithOnlineHerbsShopwebsite,wewouldappreciateyou

disclosingittousresponsibly.Ourteam iscommittedto

addressingallsecurityissuesinaresponsibleandtimelymanner,

andaskthesecuritycommunitytogiveustheopportunitytodoso

beforedisclosingthem publicly.Pleasesubmitabugtousonour

OnlineShopfeedbackpage,alongwithadetaileddescriptionof

theissueandstepstoreproduceit,ifany.Wetrustthesecurity

communitytomakeeveryefforttoprotectourusersdataand

privacy.OnlineShopprovidethesecurityofdatahidingwherethe

customerdetailsarehidefrom others.OnlineShopmainlyfocuses

onthesecuritywhilemakinganypaymentonlineandmake

transactionsecurely.Weregretanydisruptionthismaycauseand

appreciateyourimmediateattentiontothisinformation.Ifyou

havequeries/concerns,pleasedonothesitatetocontactus,we’ll

reachouttoyourightaway.
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IMPLEMENTATION,EVALUATANDMAINTENANCE

IMPLEMENTATION

Incurrentsystem wefindmorebugsanderrors,sothese

bugsanderrorsgetsolvedinnewsystem .Herewemade

newsystem whichgenerallyfocusesonthecustomer

satisfaction,securityandprofile.Herewealsoimplementthe

feedbackoption,sowecaneasilyfindoutthecustomeremotion

andsatisfaction,generallyOnlineShopfocusesonthecustomer

feedback.

EVALUATION

Onlineclothesdeliveryservicesrelyonurbantransportationto

alleviatecustomers'burdenoftravellinginhighlydensecities.As

newbusinessmodels,theseservicesexploitusergenerated

contentstopromotecollaborativeconsumptionamongits

members.Thisstudyaimstoevaluatetheimpactoftraffic

conditions(throughtheuseofGoogleMapsAPI)onkey

performanceindicatorsofonlineclothesdeliveryservices.

MAINTENANCE

Indaytodaybasisandaccordingtothemarketvalueand

demand,Wehavetomaintainedourwebsiteinterms
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orderandmoneyvalue.DaytoDaytransactionbetweenthe

customerandthewebsitewillbemaintainand

successfully.Maintenanceisnecessarybecausetomakethe

marketwehavetoattractthecustomerwiththehelpofdailyoffer

anddiscountsothatthemarketingwillgrowandGDPgrowthwill

alsoincrease.Daytodaymadeimplementationisnecessary

accordingtotheuserrequirement,theseimplementationmake

thewebsitewellmaintainedandmarketsuitableandalsogenerate

employment.
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FUTURESCOPEOFPROJECT
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FUTURESCOPEOFPROJECT

1.Secureregistrationandprofilemanagementfacilitiesfor

customer.

Browsingthroughthee-mailtoseetheitemsthatarethereineach

categoryofproductslikeApparel,Kitchenaccessories,Bath

accessories,fooditemsetc.

1.CreatingashoppingcardsothatcustomercanshopNnumber

ofitemsandcheckoutfinallywiththeentireshoppingcart.

2.Customersshouldbeabletomailtheshopabouttheitemsthey

wouldliketoseeintheshop.

3.Securedmechanism forcheckingoutfrom theshop[creditcard

verificationmechanism].Updatestocustomersabouttherecent

itemsintheshop.

4.Uploadingmostpurchasesitemsineachcategoryofproducts

intheshoplikeApparel,Kitchenaccessories,Fooditemsetc.

5.Thecurrentsystem canbeextendedtoallowtheuserstocreate

accountsandsaveproductsintowistlist.
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6.Theuserscouldsubscribeforpricealertswhichwouldenable

them toreceivemessageswhenpriceforproductsfallbelowa

particularlevel.

7.Thecurrentsystem isconfinedonlytotheshoppingcard

process.Itcanbeextendedtohaveaneasytousecheckout

process.

8.Userscanhavemultipleshippingandbillinginformationsaved.

Duringcheckouttheycanusethedraganddropfeaturetoselect

shippingandbillinginformation.
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Conclusion

InOnlineshoplotoffeaturesareincorporatedandthemain

beneficiariesismanyofthecustomerswilldealwithdifferent

varietiesofproducts.Moreoverextrafeaturescanbeidentified

andincorporatedin

future.Inordertoaccommodationadditionalfeaturesitwilltake

longertimeandefforttounderstandtherequirementand

convertingitintocomputerizedsystem.

Onlineshoppingbecomemoreenjoyableandeasierthanthereal

worldshopping.Itisoneoftheapplicationtoimprovethe

marketingofthecompanyfoodproduct.Mywebsitewhichtotally

reducepaper

workwhichisindirectlyasteptowardscasheconomy.The

knowledgegainedwhiledevelopingwebsitewillnotjusthelpme

outinupcomingexamsbutinthenearfutureaswell.
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