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INTRODUCTION 

 COMPANY PROFILE  

 ABOUT THE TOPIC   
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CHAPTER 1: INTRODUCTION 

 

1.1 Company Profile 

Onex Solutions Pvt. Ltd. is a digital marketing company in India which provides two way 

solutions. Onex is a pioneer in mobile marketing services of Bulk SMS (both promotional and 

transactional SMS), Bulk Email (Inbox Landing), Voice Calls (30 seconds) to convey voice 

message and VMN Solutions (short codes and long codes). Onex solutions work as a connect 

base helping the customer to reach their target audience. Also, they help their customer to focus 

and make development of business in relevant target audience at economical cost. Onex 

Solutions help the business to reach their target audience at economical cost. Onex Solutions 

help the business to reach their target audience – B2B (Business-To-Business) as well as B2C 

(Business-To-Consumer) across India in economical way over 6 channels. 

          

6 Channels 

Facebook Voice Call WhatsApp SMS Notification E - Mail
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Onex Solutions works for various Industries 

  

 

Real Estate 

 

Retail Business 

 

Health Sector 

 

Automobiles 

 

Education 

 

Travel & 

Tourism 

 

Media & 

Entertainment 

 

Event  

 

Restaurant 

 

Startups 

 

E - Commerce 

 

 

Radio Channel  

 

Shopping Mall 

 

Brands 

 

FMCG 

 

Recruitment  
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Unique Selling Proposition of Onex Solutions Pvt. Ltd.                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                      

  

 

Channel 

Reach your target audience 

on various channels 

 

Various Businesses 

Onex have solutions for all 

major industries  

 

 

 

Delivery on right time 

SMS- 8 Lac. per Minute                                          

Email- 8 Cr. a Day                                     

Voice- 10 Lac. An Hour 

 

 

PAN India Reach 

You can target customers 

across 1200 cities in 60000 

pin codes. 

 

 

Regional Language 

You can send content in any 

regional language. 

 

 

White Label & Resellers 

Offer the marketing 

solutions under your brand 

name and IP. 
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Reports & Analysis 

Onex Solutions share 

reports and analysis of 

campaign. 

 

 

Sample Content 

Provide sample content for 

store launch, sales, offers, 

as per industry. 

 

 

Smart Text  

Send personalized text 

marketing with name, code 

etc. 

 

Smart Link 

Track people who clicked 

link and retarget them. 

 

 

Follow AIDA 

AIDA (Attention- Interest- 

Desire- Action) the golden 

principle of advertising. 
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Clients of Onex Solutions Pvt. Ltd. 
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Connect with Onex Solutions Pvt. Ltd. 

Address: RDB Boulevard, GP Block, Sector V, Bidhannagar, Kolkata, West Bengal 700091 

Phone: 9007754000, 9696335566 

Website: www.onex.solutions 

  

http://www.onex.solutions/


PAGE | 8 

1.2 About the Topic 

What is Moment Marketing? 

Marketers are constantly trying to find new ways and means to connect with their customers and 

have begun to turn to moment based marketing to get their message across with more relevance. 

Brands have been prudent in making use of the trends to catch peoples’ attention since long. 

Moment marketing is the ability to take advantage of ongoing events and creating 

communications & marketing collaterals around such events. This is used by brands to insert 

themselves in the ongoing conversations bring relevance to how they market. 

Moment marketing is the powerful technique of Guerilla marketing. It is a low cost marketing 

technique which is done by taking advantage of an ongoing trending event. It helps to built 

communication and marketing collaterals. In simple words it is done by hijacking a trending 

topic and creating a clever content by using a clever approach. It improves recall and builds 

deeper connection with the customer at ongoing news, events and trending topics on social 

media, which creates a spontaneous hook and generates maximum advantage at minimum cost. 
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CHAPTER 2: PROJECT OVERVIEW 

2.1 Objectives of Moment Marketing 

 Creation of Demand  

Moment marketing’s first objective is to create demand through various ongoing trending 

topics on social media and creating content using these ongoing events. 

 Customer Attraction 

Moment marketing attracts customer and demonstrates the customer why they should 

purchase the product to improve their personal experience. 

 Generation of Profits at Minimum Cost 

The main motive of moment marketing is to generate maximum profits to the company. 

Since it requires very less amount to create content on trending events and market the 

product it eventually maximizes the profit. 

 Building Communication and Marketing Collaterals  

Moment marketing is an easy marketing technique to communicate with people and help 

to build better communication system. It also builds marketing collaterals. Marketing 

collateral are digital or printed materials used to communicate or promote a company’s 

brand message, products, or services.  

 Spontaneous Hook  

Content designed by using the concept of moment marketing helps to create spontaneous 

hook among the consumers which fascinates them to buy the product. 

 Maximum Advantage at Minimum Cost  

It takes very low cost to create the content which results in huge number of customers to 

buy the product and hence moment marketing generates maximum advantage for the 

company at a minimum cost. 
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2.2 Need for Moment Marketing 

 Low-cost Marketing Strategy 

Moment marketing is an efficient guerilla marketing technique for cost-effectively building 

an online consumer base. A marketing campaign can only perform well if it reaches the 

customers at the right time with the right rationale. Marketers can execute successful 

moment marketing by leveraging relevant trends and understanding their demographic 

target well. 

 Improves Brand Recall and Builds Deeper Connections 

Brands have created a reputation by employing relevant trends and events to make their 

marketing messaging pertinent to their audiences. Since social media is fast-paced and 

viewers have a shorter attention span and a plethora of content to interact with, a brand can 

effectively engage customers through moment marketing. Furthermore, creative and 

personalized marketing campaigns can boost audience engagement and brand recall value 

while building deeper customer relationships. 

 Boosts Conversion Rate 

Moment marketing aids brands in expanding their online presence and advertising their 

products to target consumers actively searching for related items. Hence, it can improve 

marketing results and boost conversions through website traffic, store visits, purchases, etc. 

Additionally, brands can directly engage with customers as trending events help them better 

communicate with their target audience when the messaging is centered on the trend. 
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2.3 Scope of Moment Marketing  

 Spread Awareness 

The moment marketing advertisements carries a message and it spreads awareness about 

the product among the people. 

 

 Publicity of the Product 

Publicity means communication about the product and services for creating awareness & 

demand for the product through publicity and advertisement. Moment marketing does the 

same thing for the company. 

 

 Studies Consumer Behavior 

Moment marketing is more suitable technique to understand the consumer behavior than 

other techniques. 

 

 Selling of Product 

The sale of product is the main purpose of moment marketing, without sales company 

cannot generate profit. 

 

 Leveraging the trending issues, events and occasions 

Moment marketing is a dynamic and spontaneous branding and promotion technique that 

focuses on leveraging the trending issues, events, occasions and more. As the name 

suggests, it is the method of finding the marketing and branding scope in the “moment”. 
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2. 4 Limitations of Moment Marketing 

 Requires Marketers to Be as Hyper-Vigilant and Remain in the Loop 

Of course, to create marketing messages and collaterals about a particular event or an 

ongoing trending topic, marketers need to be aware that such moment exists. This means 

being vigilant about what is happening around and remaining in the loop. Marketers need 

to utilize all sources of information to remain updated constantly. These include 

traditional mass media such as broadcast and newspaper, as well as digital media, 

including the internet and specific social media platforms. 

 It Can Backfire When Done Wrong or When Content is Forced 

Another disadvantage of moment marketing is that it can backfire and result in negative 

publicity. A prime example is when a marketer uses a sensitive trending topic about 

politics to insert a brand he or she intends to promote. The public can accuse the brand of 

either being too insensitive or simply capitalizing on an intensely debated issue for 

mileage or clout. Marketers should carefully select which events or topics they can safely 

utilize to their benefit. 

 Moment Marketing Can Also Create Noise and Does not Guarantee Reach 

Remember that contents based on a particular moment have a higher chance of receiving 

engagement or getting shared across different platforms. However, some of them can 

become unnoticeable due to the influx of participation in an ongoing conversation. A 

particular content can also drown alongside other marketing messages and collaterals 

from other marketers. These contents are fundamentally competing against one another. 

Proper positioning and right timing are always essential. 

 Effective as a Tactic for Supplementing Overall Marketing Strategy 

Using moments to leverage marketing messages should not be the primary or lone tactic 

in an overall marketing strategy, especially in a specific marketing promotion strategy. It 

is most effective when used to supplement other marketing activities. It can make 

marketers or the image of brands or causes they represent become too predictable when 

overused, thereby losing the interest of an existing audience. Because it is also reactive in 

nature, overdoing it can create an impression of clout-chasing among the public. 
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2. 5 Examples of Moment Marketing 

 

This moment marketing creative by Onex Solutions Pvt. Ltd. depicts that Onex Solutions have 

the best WhatsApp Marketing Panel as is it claimed and verified by Srikant’s senior colleague 

master Chellam Sir.  

Moment Reference: Amazon Prime Video web series “The Family Man Season 2.” 
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Blinkit and Zomato twisted a Bollywood film's dialogue in an interesting collaboration for their 

billboard advertisements. Onex Solutions wasn't far behind and hopped onto the bandwagon too. 

 This recent moment marketing creative by Onex Solutions in collaboration between Blinkit and 

Zomato that is doing the rounds of the internet is the perfect example of that. Well, the grocery 

app and the food delivery app twisted a Bollywood film dialogue and started a hilarious 

wordplay and Onex Solutions joined in too. 
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PAGE | 17 

CHAPTER 3: ANALYSIS, OUTCOME AND LEARNING AS AN 

INTERN 

3.1 Selection at Onex Solutions 

During the pandemic, I got this opportunity through my institute and was selected as a digital 

marketing intern through an online personal interview. 

3.2 Role in the company as an Intern 

I did 10 weeks internship in the domain of digital marketing at Onex Solutions Pvt. Ltd. In this 

tenure of 10 weeks did the following things: 

 Attended the online training sessions set up by the company. 

 Contributed and taken part in the marketing campaigns. 

 Designed creatives for social media posts. 

 Collected data of various industries. 

 Generated customer leads for the company. 

 Fulfilled the tasks assigned by the supervisors. 

 Promoted the various schemes and services of the company. 

3.3 Work Profile 

I was working with the digital marketing team guided by the team leader. I had to look after the 

online marketing and promotional activities by designing various creatives for social media 

posts, data collection of various industries and generate customer leads by promoting the 

schemes and services of the company. 

3.4 Online Training Sessions and Tasks assigned by the company  

In this 10 weeks internship I was introduced to the founder & CEO of the company and team 

leaders of the marketing department. I attended total 7 online training sessions and on the basis 

of these sessions 5 tasks were assigned to me.
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WEEK 1 & 2 

Training Session 1:  The first training session was an introductory session based on the “Billing, 

Commission, Rebuttals & Sales Process” of the company and “Application of Basic and 

Advance Data” in Digital Marketing 

 

The above mentioned commission structure was explained to the interns in this online training 

session. Along with the commission structure, the calling script and rebuttals were distributed to 

the interns by the team leader. 

CALLING SCRIPT 

TONE: CONFIDENT 

Hello, Can I Speak to (Mr./Ms./Mrs. Name )? 

[If Other Person responds] 

I am (Your Name) calling from Onex Solutions Pvt. Ltd. regarding your business / Brand 

Promotions. 

Is it the right time to discuss with you Sir/ Ma’am? 

[If Other Person responds, No] 
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Reply – Can I know when I can connect with you Sir / Ma’am? 

[If Other Person responds, YES]  

Thank You so much for your Time. 

Onex Solutions is a Digital Marketing Company; we help Business to reach their target audience in 

economical and effective manner. 

We are working with 4000+ Clients. That Includes Madisson, BuyMediaSpace, Bookallads, Tata 

Motors, Khadims, Wow Momo, etc. 

Sir / Ma'am we know that lock down is the current market scenario, so we cannot let this situation 

hampered our business, So it’s crucial to reach out to new audience. We are a company who helps to 

reach out to new clients at a very minimum cost VIA SMS / Email / WhatsApp & Voice Call Services.  

Note – After Speaking it’s important to hear the client’s queries and to revert back accordingly. 

[If Person is Interested] 

Sir/ Ma’am, Can I get your mail id so that I will send you the mail about my company and commercials. 

REBUTTALS 

Q1) How to trust on your Campaigns? 

Ans- We have experience of handling clients from various Industries like Health care, Real Estate, 

Education and Hospitality etc. Working with these sectors has helped us to gain lots of experience and 

now we’re helping out other clients so that can they make maximum use of SMS/ WhatsApp / Email & 

Voice Call Marketing. 

Q2) What is the proof of your Campaigns? 

Ans- We will help you with detailed reports post each campaign. 

Q3) Do you provide Database? 

Ans- No Sir/Ma’am. 
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Task 1: After the completion of the first training session, the first task assigned was to collect 

the data of restaurants located in Pune. 

  

Q4) Tell me more about your Database? 

Ans- We have PAN INDIA Pin code wise database. 

Q5) Do you have profile database? 

Ans- Sir / Ma’am, Please let me know the Pin code / Area/City, I will ask my team and update you 

shortly. 

 

 

 

The above attached images are screenshots of Data of Restaurants located in Pune which was 

collected during the task. 
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Learnings: In the first and second week, I learned data collection in marketing research, types of 

data, data collection methods and application of data. 

Data Collection in Marketing Research 

Data Collection in Marketing Research is a detailed process in which a planned search for all 

relevant data is made by researcher. 

Types of Data  

 Primary Data- Primary data is the data which is collected first hand specially for the 

purpose of study. It is collected for addressing the problem at hand. Thus, primary data is 

original data collected by researcher first hand. 

 Secondary data- Secondary data is the data that have been already collected by and 

readily available from other sources.  

Data Collection Methods 

1. Qualitative Research- Qualitative Research is generally undertaken to develop an initial 

understanding of the problem. It is non statistical in nature. It uses an inductive method, 

that is, data relevant to some topics are collected and grouped into appropriate 

meaningful categories. The explanations are emerged from the data itself. It is used in 

exploratory research design and descriptive research also. Qualitative data comes into a 

variety of forms like interview transcripts; documents, diaries and notes made while 

observing. There are two main methods for collecting Qualitative data. 

a. Direct Collection Method-When the data is collected directly, it makes use of 

disguised method. Purpose of data collection is not known. This method makes 

use of- 

i. Focus Groups 

ii. Depth Interview 

iii. Case Study 
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b. Indirect Collection-Method 

i. Projective Techniques 

2. Quantitative Research- Quantitative Research quantifies the data and generalizes the 

results from the sample to the population. In Quantitative Research, data can be collected 

by two methods 

i. Survey Method 

ii. Observation Method 

Application of Data  

Why application of data in your Digital Marketing strategy is so essential? 

In today’s marketing world, decisions are no longer guided just by hypothesis and past 

experience. Influential marketing ideas are now determined by analytics and big data. By 

utilizing past data and predictive analytics, businesses can now generate better return on 

investment (ROI) and provide insights that can lead to effective business strategies and decisions 

within an organization, not just in the marketing department but across teams. 

 Having The Right Data 

Having accurate data is essential for making effective marketing decisions, but having 

too much data can actually harm your marketing strategy if not utilized correctly. You 

should start with your key performance indicators (KPIs) and work backwards. Key 

performance indicators represent measurable values which give an indication of 

campaigns’ performance. 

 Knowing Your Audience and Channels 

The best part of having data is being able to know exactly who you are talking to and 

who you should be targeting in your marketing campaigns. You can track the type of 

visitors that come to your site and build personas around those who engage to then target 

other people similar to your current customer base. 
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 Targeting the Right Keywords 

Data can help determine what your audience is searching when looking for your service 

or product and help you to target those keywords and drive traffic to your channels. 

 Showing ROI 

Stakeholders want to know that their marketing spend is working and with digital 

marketing you can show in the data exactly how the amount spend is being utilized and 

what affect it is having on profit. 
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WEEK 3 & 4 

Training Session 2: The second training session was based on the “Importance of Market 

Survey.” 

Task 2: After the completion of the second training session, the second task was assigned to 

perform a market survey on different types of industries and businesses and connect to various 

business groups on Facebook. 
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Learnings: In the third and fourth week, I learned about the importance of market survey. 

Importance of Market Survey 

There are 5 factors that depict the importance of a market survey. 

 Understanding the demand and supply chain of the target market: A product is most 

likely to be successful if it is developed by keeping in mind the demand and supply of the 

target market. This way, marketers can obtain insights about market capabilities to absorb 

new products and concepts to develop customer-centric products and features. 

 

 

The above attached images are the screenshots of the Data of Facebook Business Groups which 

collected through market survey on Facebook. 
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 Developing well-thought marketing plans: The World is a target market for an 

organization, especially a well-established one. Getting data from the target market 

through thorough market research using market surveys and segmentation can be a source 

of creating concrete and long-term marketing plans. 

 Figure out customer expectations and needs: All marketing activities revolve around 

customer acquisition. All small and large organizations require market surveys to gather 

feedback from their target audience regularly, using customer satisfaction tools such as 

Net Promoter Score, Customer Effort Score, and Customer Satisfaction Score (CSAT) 

etc. Organizations can analyze customer feedback to measure customer experience, 

satisfaction, expectations etc.  

 Accurate launch of new products: Market surveys are influential in understanding 

where to test new products or services. Market surveys provide marketers a platform to 

analyze the scope of success of upcoming products and make changes in strategizing the 

product according to the feedback they receive. 

 Obtain information about customer demographics: Customer demographics form the 

core of any business and market surveys can be used to obtain intricate and sensitive 

details about customer demographics such as race, ethnicity or family income. 
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WEEK 5 & 6 

Training Session 3: The third training session was based on “Graphic Designing.” 

Task 3: After the third session, the third task assigned was to design some creatives for social 

media posts and export these creatives the Facebook business group connected in Task 2. 

Learnings: In the fifth and sixth week, I learned graphic designing and its importance in digital 

marketing. 

Graphic designing in digital marketing  

Graphic Design is all about communicating and promoting a brand’s products or services in a 

visually appealing way. Not only that, but all the materials created need to adhere to the 

company’s visual identity. 

Importance of graphic design in digital marketing  

 Graphic design is a key element of digital marketing. It is not just pictures and drawings. 

Graphic design is the art of communication that requires creativity and a systematic plan 

to solve a problem or achieve specific objectives. Effective graphic designs highlight 

plans to discover what makes an image genuinely stand out and get shared.  

 This is also an effective way to engage with customers. It builds brand awareness and 

influences the customer decision- making process. Integrating strategic content on your 

design will encourage prospects to become customers and this visual piece will guide 

your customers through your intended message. 



PAGE | 28 

Graphic Designing Samples 

Here are some of the creatives which I designed for Onex Solutions Pvt. Ltd. and posted on 

various social media platforms like Facebook and Instagram. 

 

 

This advertisement is designed by Onex Solution for the purpose of reaching out new 

customers in the Lockdown. 
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On the occasion of National Ice Cream Day. This advertisement by Onex Solutions depicts 

that, digital marketing is necessary and can your grow your business, just like one scoop of 

ice-cream is necessary and makes your dinner special. 
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This advertisement explains the merits of e- leaflets over the printed leaflets, and it also 

encourages the use of digital leaflets and distributing them in just a click of the button. 
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This advertisement is an appreciation post and addressing best wishes to all the interns on 

the occasion of “National Intern Day”. 
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This advertisement says that bulk emails can be sent to International businesses through 

Onex Solutions Pvt. Ltd. 
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This advertisement represents that Onex Solutions is on the Radio as well and it promotes 

their services through radio as well. 
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This advertisement says that Onex Solution helps their customers to promote their 

travelling business and connect many travelling geeks. 
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This advertisement is regarding the limited period offer on Bulk SMS service provided by 

Onex Solutions Pvt. Ltd 
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WEEK 7 

Training Session 4: The fourth session was based on “Search Engine Optimization”. 

Learnings: In the seventh week, I learned about Search Engine Optimization and its types. 

Search Engine Optimization  

SEO stands for Search Engine Optimization. It is the process of getting traffic from the free, 

organic, editorial, or natural search results on the search engines. Simply put, it’s the name given 

to the activity that attempts to improve search engine rankings. In many respects, it's simply 

quality control for websites. 

SEO may target different kinds of search, including image search, local search, video search, and 

news search engines. Employing a sound SEO strategy will help you position your website 

properly to be found at the most critical points in the buying process or when people need your 

site. 

SEO is a technique for: 

 Designing and developing a website to rank well in search engine results. 

 Improving the volume and quality of traffic to a website from search engines. 

 Marketing by understanding how search algorithms work, and what human visitors might 

search. 

 

SEO is a subset of Search Engine Marketing (SEM). SEO is also referred as SEO copyrighting, 

because most of the techniques that are used to promote sites in search engines, deal with text. 
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How Search Engine Works? 

Search engines perform several activities in order to deliver search results. 

 Crawling - Process of fetching all the web pages linked to a website. This task is 

performed by software, called a crawler. 

 Indexing - Process of creating index for all the fetched web pages and keeping them into 

a giant database from where it can be retrieved later. Essentially, the process of indexing 

is identifying the words and expressions that best describe the page and assigning the 

page to particular keywords. 

 Processing - When a search request comes, the search engine processes it, i.e. it compares 

the search string in the search request with the indexed pages in the database. 

 Calculating Relevancy - It is likely that more than one page contains the search string, so 

the search engine starts calculating the relevancy of each of the pages in its index to the 

search string. 

 Retrieving Results - The last step in search engine activities is retrieving the best 

matched results. Basically, it is nothing more than simply displaying them in the browser. 

 

Types of SEO 

Conceptually, there are two ways of optimization: 

 On-Page SEO - It includes providing good content, good keywords selection, putting 

keywords on correct places, giving appropriate title to every page, etc. 

 Off-Page SEO - It includes link building, increasing link popularity by submitting open 

directories, search engines, link exchange, etc. 
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WEEK 8 

 

Training Session 5: The fifth session was based on the “Review System” on various platforms 

like Justdial, Google, Facebook. 

  

Task 4: After the fifth session, the fourth task assigned was to put reviews on Justdial, Google, 

Facebook regarding the services provided by Onex Solutions. 
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The above attached images are the screenshots of reviews which were posted on various platforms 

like Justdial, Facebook and Google.  
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WEEK 9 

 

Training session 6: The sixth session was based on the questions posted on “Quora.com” 

regarding the company and its services provided. 

 

Task 5: After the sixth session, the fifth task assigned was to answer the questions on Quora that 

are posted regarding Onex Solutions. 

 

  

 

The above attached image is the screenshot of question asked by the users regarding the company, along 

with the answer which was posted during the task. 
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WEEK 10  

This was the last week of the internship in which all the doubts of the intern were discussed and 

solved by the team leaders and the results of all the tasks were submitted to the respective team 

leaders. 

 

Training Session 7: This was the last session based on “Social Media Marketing” and “E-BTL 

Marketing Services” 

 

Learnings: In the last week of the internship, I learned about Social Media Marketing and E-

BTL marketing services. 

  

Social Media Marketing 

Social media is a crucial part of the digital marketing strategy of every organization. By 

promoting your brand on various social media channels, you boost traffic to your website and 

social media pages, generate leads, and also increase brand awareness.  

Social media marketing overlaps with various other forms of digital marketing such as SEO, 

SEM, PPC, and Content Marketing. 

The channels to use for social media marketing are as follows 

  

 

Facebook 

 

Twitter 

 

Instagram 

 

YouTube 
 

LinkedIn 

 

 

Snapchat 

 

Pinterest 
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E-BTL Marketing Services 

E-BTL marketing services stands for Electronic- Below The Line Marketing Services. These 

services include:  

 SMS 

 Voice Message 

 E-mail 

 WhatsApp Marketing 

  

 

This advertisement by Onex Solutions talks about the launch of its E – BTL Services. 

 



 

CHAPTER 4 

CONCLUSION AND 

RECOMMENDATIONS 

 CONCLUSION 

 RECOMMENDATIONS 

  



PAGE | 44 

CHAPTER 4: CONCLUSION AND RECOMMENDATIONS 

4.1 Conclusion  

Moment marketing for brands is a novel and fun way to engage with your customers and create 

micro-moments of interaction with your target group. While these may seem like simple and 

straightforward creatives, it takes a lot of time, effort, skill, practice, and experience to become a 

pro at it.  

 Is moment marketing effective for businesses to increase visibility? 

For brands and businesses, moment marketing is a unique way to connect with its 

customers by cashing on the ongoing viral trend. The other key benefits include: 

Publishing creatives around the viral trend helps to position the brand cleverly and 

provides an edge to stand out and be memorable. Your brand automatically becomes a 

part of different social media newsfeed and Google trends, thus driving up organic traffic 

to the website. Higher brand recall that results in a higher follow back to your products 

and services can engage in wordplay and health banter with the audience and other 

brands, thus resulting in higher visibility of your brand across social media platforms. 

 

 What are things you need to take care of in moment marketing? 

As moment marketing gaining traction among brands and is used as an effective 

marketing tool, you need to take care of the following things while doing it: Moment 

marketing should be done while staying within the ethical boundary. Your campaign 

shouldn’t hurt anyone’s sentiment or break the law. The campaign should be responsible 

and respectful for every party involved. You should only indulge in campaigns that are 

relevant to your brand or your brand gets benefitted. Don’t try to fit yourself into every 

trend, as it is negative for your brand’s identity. Your ad campaign should look original 

within the realm of the viral trend and stay true to the brand’s core value. 
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4.2 Recommendations 

 I would like to recommend the following points for improvement of the company  

 Allow for Employee Autonomy 

By giving employees autonomy to do their job, letting them know that you trust and 

value them. 

 

 Make Use of Employee Feedback 

Employees are an invaluable resource. They know the company as well. It's employees 

that are completing the day-to-day operations of your business, and they know what 

could be improved upon. Listen to their suggestions and take their feedback seriously. 

Create an online portal that allows people to submit their ideas for improvement. 

 

 Apply Standards Equally 

Creating fair standards for employee performance assessments within the organization 

can create a more fair and inclusive corporate culture. 

 

 Be Flexible  

As long as you have engaged employees that are working hard, you have to remain 

flexible when attempting to complete tasks. 
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CHAPTER 5: REFERENCES AND ABBREVIATIONS 

5.1 References 

This project would be nearly incomplete if I had not used the information given in the following 

websites. My special thanks to the uploader of information on these websites. 

 in.linked.com 

 www.onex.solution 

 en.m.wikipedia.org 

 mygreatlearning.com 

 managementstudyguide.com 

 questionpro.com  

 forbes.com 

 creatopy.com 

 ventureandgrow.com 

 tutorialspoint.com  

 freecourses.net 

 youtube.com 

 upgrad.com 

 profolus.com 

 socialsamosa.com 

 resources.smartbizloans.com 

 yourarticlelibrary.com 

 timesofindia.indiatimes.com 



PAGE | 48 

5.2 Abbreviations 

 VMN : Voice Mail Notification  

 B2B : Business to Business  

 B2C : Business to Consumer  

 PAN: Presence Across Nation  

 IP: Internet Protocol/ Intellectual Property  

 AIDA: Attention-Interest-Desire-Action 

 SEO: Search Engine Optimization  

 E-BTL: Electronic Below The Line  

 SEM: Search Engine Marketing  

 PPC: Pay Per Click  

 CSAT: Customer Satisfaction  

 ROI: Return On Investment  

 KPI: Key Performance Indicator  

 SMS: Short Message Service 


	2. 4 Limitations of Moment Marketing
	2. 5 Examples of Moment Marketing
	Blinkit and Zomato twisted a Bollywood film's dialogue in an interesting collaboration for their billboard advertisements. Onex Solutions wasn't far behind and hopped onto the bandwagon too.
	Application of Data
	Why application of data in your Digital Marketing strategy is so essential?
	On the occasion of National Ice Cream Day. This advertisement by Onex Solutions depicts that, digital marketing is necessary and can your grow your business, just like one scoop of ice-cream is necessary and makes your dinner special.
	PAGE | 30
	Types of SEO
	 Is moment marketing effective for businesses to increase visibility?
	For brands and businesses, moment marketing is a unique way to connect with its customers by cashing on the ongoing viral trend. The other key benefits include: Publishing creatives around the viral trend helps to position the brand cleverly and provi...
	 What are things you need to take care of in moment marketing?
	As moment marketing gaining traction among brands and is used as an effective marketing tool, you need to take care of the following things while doing it: Moment marketing should be done while staying within the ethical boundary. Your campaign should...
	PAGE | 45



